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Abstract

This research aims to study the importance variable of innovation and digital
marketing to performance of small and medium business. The key informants ware the small
and medium business entrepreneurs, manufacturing sector, service sector, commercial sector
total of 18 propels. The purposive sampling was use in this researcher. The data collected tools
were opinion evaluation form and depth interview. It was found that the innovation effects on
the performance of small and medium business. The first important factor orderis the
increasing manufacturing quality of products and services with increasing speed delivery of
products/services. The second order is development Product/service to ease or better use for
customers with develop new product/service to increase customer satisfaction. The third order is
the importance of improvement the processes of production and services, respectively. It
found that the digital marketing effects on performance of small and medium business. The
first important factor order is building good relationships with customers to continuously. The
second order is visualization of products and services, description of features, the price on
social media continuously and respond to directly individual customers. The third order is
protecting privacy and security with customers and guarantee products and services and

welcome to change/refund, respectively.

Keywords: Innovation, digital Marketing, Small and Medium Business
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5-9 0.70-0.58 0.12
9-13 0.58-0.54 0.04

13-17 0.54-0.50 0.04

17-21 0.50-0.48 0.02

21-25 0.48-0.46 0.02

25-29 0.46-0.44 0.02

#ian: Thomas T. Macmillan, 1971 (8nlu nssdimd avdde uas dufiss 9300, 2561: 1425)
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