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Abstract

English has become important global language, especially, in business area.
This study aims to develop English for Selling Product Pocket Book for OTOP
entrepreneurs and to evaluate the use of English for Selling Product Pocket Book of
OTOP entrepreneurs in Phetchabun province. Twenty OTOP entrepreneurs were
selected to be experimental group for English for Selling Product Pocket Book by
using purposive random sampling method. Data was collected by questionnaire,
interview and testing. The statistics used to analyze the data were percentage, mean,
standard deviation and t-test. The finding revealed that the English for selling product
pocket book had the effectiveness as committee criteria at 80/80. Moreover, when
the pocket book was used by the participants, it was found that the OTOP
entrepreneurs’ posttest score was higher than pretest at the statistical significance
level of .05. Moreover, the OTOP entrepreneurs had the satisfaction towards the pocket
book at high level (; =428; S.D. = 0.54). Furthermore, in the focus group, it was showed
that most of them found the pocket book was convenient to use in the real situations
because of the easy sentences and Thai subtitle. However, they had some suggestions
about the contents of each OTOP product; it should be separated, as well as they need
to be trained about product advertising and describing the product stories in English

version.
Keywords : Pocket Book, English for Selling Product, OTOP Entrepreneurs

1. Introduction
One Tambon One Product (OTOP) was established in 2001 in order to solve
the economic problem. The project was designed to support local communities to be
38
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stronger in terms of becoming self-reliant and job creation, as well as to increase
incomes at the grassroots level with their local wisdom and resources to produce the
quality products and services. At the same time as maintaining the Thai culture and
way of life, the goods also meet the needs of the domestic and international markets

Moreover, this project was regarding to as adopting a holistic approach or
“people centered development” by the Eighth National Plan (1997-2001) to the Tenth
National Plan (2007-2011). The National OTOP Administrative Committee have set three
basic principles; local yet global, self-reliance and creativity, and Human Resource
Development (HRD), in order to provide a guideline for improving each community’s
economy, including training the local people to be self-reliant, and for helping them to
take part in the sustainable process of regional development.

OTOP products have currently become the main business which make a
revenue for Thai local people in every part of country including Phetchabun province.
In addition, the Four Provincial Development Plan (2018 - 2021) has determined the
issue of trades and services connection among other provinces, regions and neighbor
country following the North-South Economic Corridor and East-West Economic Corridor
including logistics to promote trade and service activities as well as create the value of
local product.

In the present days, people use English a international language by focusing
on meaning more than form to meet their success of communication whether in daily
life, education, especially, in business context. English has become part of the daily life
of many people from various linguistic and cultural backgrounds such as road and signs,
several products with English names, band name song lyrics, etc. English is also the
language of international communication and play the import role as official working
language in the most major political integration. (Galloway and Heath, 2015).
Consequently, enhancing English language skills is also important for OTOP
entrepreneurs because the aim of OTOP project reflects the wisdom and the way of life
to both domestics and international market. The previous study indicated that the OTOP
operators face problems of using English to communicate with the foreigners in the
insufficient vocabularies, lack of the knowledge to construct English sentences, and lack
of understanding in foreigners’ accent. They needed English training course organized
by private and government sectors (Meunchong, 2018). Thus, English skills development
will help the OTOP entrepreneurs to obtain an increasing income and enable to promote
their products because the comprehension of communication. English for Specific
Purpose (ESP) is one of several subjects which can promote English language skills of
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the learners in the professional area. Hutchinson and Waters (1989: 18 — 19) claimed
that ESP is the curriculum which focuses on the different needs of learners. Normally,
the lemers study English “not because they are interested in the English Language or
English culture as such, but also because they need English for study or work purposes”
(Robinson, 1991: 2).

The English for Selling Product pocket book which was designed following
problems and needs of OTOP entrepreneurs would help to promote English language
skills of the OTOP entrepreneurs in Phetchabun province. Furthermore, the finding of
the study would be advantageous for the organization related to OTOP operation area
such as Community Development Department to design the course training for their
personnel’s English competence. In addition, the pocket book could be applied as a
teaching material to promote English language skills of the students in ESP area.

2. Research Objectives

2.1 To develop English for Selling Product Pocket Book for OTOP
entrepreneurs in Phetchabun province.

2.2 To evaluate the use of English for Selling Product Pocket Book of OTOP
entrepreneurs in Phetchabun province.

3. Research Methodology

3.1 Participants

The sample of fifty OTOP entrepreneurs were selected from three district in
Phetchabun province; Muang, Lomkao, Lomsak to provide the general information about
problems in using English for selling product and twenty people were selected to be
experimental group for English for Selling Product Pocket Book by using purposive
sampling method.

3.2 Research Instruments

In order to obtain the data, mixed method research (quantitative and
qualitative) was employed in this study to collect data by using triangulation design.
The instruments used in this study were questionnaire, English for Selling Product
pocket book, pre - test and post — test, and group interview. The statistics used to
analyze the data were percentage, mean, standard deviation, t-test and content analysis.

3.3 Data Collection

The data collection of this study was implemented as follows:

2019
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3.2.1 All questionnaires were employed with fifty participants were in
order to obtain data of their English problems and needs. The form of questionnaire
was divided into three parts: 1) participants’ general information, 2j ten items of their
opinions about problems and needs of English for selling OTOP products and 3) other
suggestions.

3.2.2 Regarding pretest and posttest, they consisted of twenty questions;
multichoice, for testing the participants about English language skills using for selling
OTOP products.

3.2.3 The pocket book was designed following the problems and the
needs of OTOP entrepreneurs in Phetchabun province. It consisted of three main topics:
Greeting, Product Presentation, and Negotiation & Payment. After that, it was employed
with twenty participants.

3.2.4 The satisfaction form was divided into three parts: 1) participants’
general information, 2) ten items of their opinions about satisfaction towards English for
selling product pocket book and 3) other suggestions. The form had the content validity
examined and approved by three experts.

3.2.5 The focus group interview was taken place to find the OTOP
entrepreneurs’attitude and satisfaction on English for selling product pocket book.

3.4 Data Analysis

1. The questionnaire was analyzed by using descriptive statistics;
percentage, mean, standard deviation.

2. The English for Selling Product pocket book was analyzed by using E1/E2
Development Testing Formula (Chaiyong Promwong, 2013). And then evaluate the
learners’ language competence after using the pocket book with referential statistics; t-
test. The focus group interview will be reported in the content analysis.

4. Research Results
The results were presented according to the research objectives as follows:
4.1 The efficiency of English for Selling Product pocket book of OTOP

entrepreneurs in Phetchabun province were shown as follows:
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Tablel The efficiency of English for Selling Product pocket book of try out group (1:1)

Try out group of OTOP entrepreneurs (1:1) E1 E2
First participant (excellent) 90.00 95.00
Second participant (fair) 80.00 85.00
Third participant (poor) 70.00 72.00
Total 80.00 84.16.

As shown in table 1, it was found that the pocket book had the
participants’ posttest (E2) score was higher than pretest (E1) at 80.00/84.16 which
was higher than the criteria of 80/80

Table 2 The efficiency of English for Selling Product pocket book of try out group
(1:10), two people per group

Try out group of OTOP entrepreneurs (1:1) E1l E2
First group (excellent) 86.66 95.00
Second group (fair) 85.00 92.50
Third group (poor) - 73.33 77.50

Total 81.66 88.133

As demonstrated in table 2, it was found that the pocket book had the
participants’ posttest (E2) score was higher than pretest (E1) at 81.66/88.33 which
was higher than the criteria of 80/80

4.2 The result of OTOP entrepreneur’s development after using English
for Selling Product pocket book was shown as follows:

Table 3 The score of pre-test and posttest after using English for Selling Product pocket
book of OTOP entrepreneurs in Phetchabun province

Group testing x S.D. D SD b t Sig
Pre-test 1295 467 -4.20 3.81 - 0.00
Posttest 17.15 211 494

* The statistical significance was determined at level of .05.
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As shown in table 3, it was found that the OTOP entrepreneurs’ posttest
score was higher than pretest at the statistical significance level of .05.
4.3 The resuit of the pocket book assessment by using satisfaction form

and group interview was shown as follows:

Table 4 The satisfaction of the OTOP entrepreneurs towards English for Selling Product

pocket book.
Items x SD. Level of
satisfaction

1. The interesting of the pocket book. 4.30 0.66 high
2. The language in the pocket book was easy to 445 0.60 high
understand
3. The Thai subtitle help the learners to understand 4.30 0.57 high
easily.
4. The picture was related to the content in the 410 0.72 high
pocket book.
5. The content responded to the need of the learners. 445 0.60 high
6. The content consistent with the context and easy 425 0.55 high
to understand.
7. The pocket book was easy to use. 4.25 0.55 high
8. After using the pocket book, you had confidence 410 0.72 high
to use language skills.
9. The pocket book could be applied in your daily life 420 0.70 high
such as selling OTOP products.
10. Overall satisfaction towards the pocket book. 4.25 0.72 high

Total 428 0.54 high

As shown in table 4, as a whole, OTOP entrepreneurs had the satisfaction
towards the pocket book at high level (;=4.28; S.D. = 0.54). When considered in each
item, they had satisfaction towards the pocket book at high level in every item.

Furthermore, the researcher ailso studied the attitude towards the pocket
book by using focus group interview. Ten OTOP entrepreneurs was selected from
all participants by purposive sampling by testing. The finding revealed that most of
them found the pocket book was convenient to use in the real situations because of

the easy sentences and Thai subtitle. However, they had some suggestions about the
43
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contents of each OTOP product; it should be separated, as well as they need to be
trained about product advertising and describing the product stories in English version.

5. Discussions (12 points, bold, left aligned)

5.1 In the development of English for Selling Product pocket book phase, the
finding revealed that the pocket book had the effectiveness as committee criteria
at 80/80. Moreover, when the pocket book was used by the participants, it was
found that the OTOP entrepreneurs’ posttest score was higher than pretest at the
statistical significance level of .05. The results comrespond of the study of Sattra
Sahatsathatsana (2017) which developed the effective and sustainable communicative
English handbook on communication with foreign tourists. The populations were 50
peoples of the Ban Phon Phraewa silk weaving entrepreneur and 20 peoples there were
selected from the simple random sampling method by drawing lottery. It was found
that the communicative english handbook on communication with foreign tourists had
the effectiveness as committed criteria at 80/80.

5.2 In the assessment of English for Selling Product pocket book phase, the
OTOP entrepreneurs had the satisfaction towards the pocket book at high level ( x
=4.28; S.D. = 0.54). Furthermore, in the focus group, it was showed that most of them
found the pocket book was convenient to use in the real situations because of the easy
sentences and Thai subtitle. However, they had some suggestions about the contents
of each OTOP product; it should be separated, as well as they need to be trained about
product advertising and describing the product stories in English version. This would
be related to the study of Pawanrat Nikornkittikosol (2016) which developed Innovation
of Tourism English communication and study the satisfaction towards such innovation
of the participants. The target were 20 local vendors selling souvenirs, food and/or drink
at Koh Kret, Nonthaburi Province. Overall the result of mean value derived from
questionnaire for satisfaction went up to 4.33 and standard deviation was 0.73. This
result indicated that such developped Innovation of Toursim English Communication
was ranked at the level of Good and proved workable for local vendors at Koh Kret.

6. Conclusion (12 points, bold, left aligned)

In sum up, the participants needed to improve their English language skills to
promote OTOP products. Most of them found the pocket book was convenient to use
in the real situations because of the easy sentences and Thai subtitle. Moreover, their
posttest scores were significantly higher than the pretest scores. Lastly, their satisfaction
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towards the English for Selling Product pocket book was found at the high level
However, they also had some suggestions about the contents of each OTOP product; it
should be separated, as well as they need to be trained about product advertising and
describing the product stories in English version.

7. Recommendations (12 points, bold, left aligned)
7.1 The recommendation about the English for Selling Product pocket book of
OTOP entrepreneurs in Phetchabun province.
7.1.1 The research finding should be implemented with other OTOP
entrepreneurs.
7.1.2 The English for Selling Product pocket book should be developed
for further research to be an innovation for the new generations of OTOP entrepreneurs.

7.2 The recommendation for future studies.
7.2.1 The finding should be developed to be other innovation such as
mobile application or E - learning.
7.2.2 In this study, the researcher developed only English for selling
product. It should study in other topics for OTOP entrepreneurs in Phetchabun province,
for example, English for OTOP story telling, English for OTOP advertisement, etc.
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