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ABSTRACT

This research aimed 1o study developing public relations strategy to promote
Buddhist tourism in Petchabun Municipality by Content analysis, Surveys and
inlerviews.

The results showed that Petchabun Municipality had a sirategic plan for
development of all aspects needed to be done every vear and covered all three years
continuously as seen in the strategy related to Buddhist tourism and culture, in sub-
stalegy 1.3, developing culture, traditions, antiques, sports and recreation and in sub-
strategy 1.5: developing tourism by doing 36 projects which makes 8.57percent and
spending 47,915,000 baht of budget which makes 17.36 percent. However, there
were not any tourism action plan that could be evaluated the achievement while
historical data, faiths and importance of Buddhist places in Muang Petchabun were

I interesting. - On the contrary, according to facility factors, it was found that more than

3 six from 10 places lacked facility factors. namely lactors concerning tourist

¢ attractions, accommodation, access, shops, public utilitics and interesting activities.
| i There were only a few media used w promote tourism in Muang Petchabun and
uninteresting as it should be. On the other hand, the results of surveying attitude
wwards public relations media of 400 tourist samples’ visiting Phetchabun Province
from January to September 20013, it revealed that overall satisfaction was at high
level classified by aspects ol access and components. The samples suggested thal
media which could access behavior of target group at working age, especially social
media should be used. The results of studying needs concerning Buddhist tounsm
showed that tourists wanted to visit beautiful places where they could and do some
shopping, eat food and stay at convenient accommodation. Moreover, they wanled to
come with a group of friends at lcisure or convenient time,

According to the findings above, it led to set a plan for developing a public
relations stralegy to promotc Buddhist tourism by determining strategies as follows
as: strategy 1) developing readiness for Buddhist tourist attractions, culture, historical
places, and anliques; strategy 2) promoting public relations concerning  Buddhist
tourism and culture.

Keywords - public relations, public relations strategy development. Buddhist tourism
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