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Development of Marketing Potential for Products of Fabric Scraps
and Building Collaborative Network: A Case Study of Professional
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Abstract

This research aimed to (1) study operation, problem conditions and needs of
professional sewing group in Baan Nam-Ron, Muang, Phetchabun Province (2) develope
marketing potential for product development by using materials from fabric scraps (3) build
a collaborative network furthering knowledge to the community in Baan Nam-Ron,
Muang, Phetchabun Province. The population used in this study was professional sewing
group in Moo 5, Baan Nam-Ron, Muang, Phetchabun Province. The total number was 28
cases. Build a collaborative network furthering knowledge to the community in Baan Nam-
Ron, Muang, Phetchabun Province The total number was 27 cases. Testing the satisfaction
of consumer products, including consumer products in the market test of 52 cases. The tools
used in the research comprised questionnares with interview. The findings were as
follows : According to contexts and operations, the professional sewing group in Moo
5 all of them are female. They are mostly at the age of 51-60 years. They work as
farmers. The average monthly income is less than 5,000 baht. The problems included
production machinery, raw material inventory, group management and mconstant
labor. Regarding needs and development approaches, it was found that the group
wanted to do study tours to make the process of learning from other sources and to do
much more workshops related to development of products from fabric scraps.

Regarding product development,3 products of fabric scraps were developed
including (1) bantams (2) fancy flowers (3 Jkey covers. The members satisfied with
the research at high level (% =3.56). They gained knowledge and production skills at
high level (% = 4.05). Their incomes mostly increased by 2,001-3,000 baht per month
equaling 67.85%.

Related to building a collaborative network, it showed that collaborative
network was built to transfer knowledge from professional sewing group in Baan
Nam-Ron to Nam-Ron Sub-district villagers. The form of collaboration was that the
professional sewing group transferred knowledge as well as skills concerning
development products of fabric scraps 10 the villagers. There were 27 participants
attending the network building training. Most of them were knowledge with the
network building for transferring knowledge at high level (= 3.90)

Keywords : marketing potential, product of fabric scraps, collaborative network
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