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Ardfiny: Msiundndne alsdudunesysal naulanviayuy

Abstract

This research aims to 1) develop a caramel candy product from Khoa Rai Leum Pua
Phetchabun upland rice of a community enterprise in Khao Kho District, Phetchabun Province; 2) develop
packaging and labeling for the caramel candy made from Khoa Rai Leum Pua Phetchabun upland rice

of the community enterprise in Khao Kho District, Phetchabun Province; and 3) conduct a market test
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for the caramel candy product made from Khoa Rai Leum Pua Phetchabun upland rice of the
community enterprise in Khao Kho District, Phetchabun Province. A mixed-methods approach was
used. Qualitative data was collected from representatives of the community enterprise group,
community members, and interested government agencies in the area through focus group discussions,
selected using purposive sampling. Quantitative data from focus group discussions revealed the most
significant need for packaging and labeling development, along with the need to increase product
value. For market testing, statistical analysis of consumer satisfaction showed significant differences in
satisfaction levels between male and female consumers regarding product labeling and overall
product image. Furthermore, taste, product appearance, nutritional value, ease of consumption,
labeling, and selling price showed statistically significant differences in consumer satisfaction with

age at the 0.05 level.
Keywords: Product development, Leum Phua Upland Rice, Community enterprise groups
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