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The Activities of Teaching Four Noble Truths Method

Through Social Media Towards the Achievement of Undergraduates.
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Abstract

This research aims to: 1) Effectiveness of activities for teaching the Four Noble Truths with media
Social Media. 2) The satisfaction of the students with activities for teaching Four Noble Truths with Social
Media. The sample is a 3rd year student of Information Technology Registration Semester 2/2556 of 12. The
tools used to conduct the research is planned activities for teaching the Four Noble Truths. Join the Social
Media and satisfaction for students with learning activities. Data were analyzed using descriptive statistics,
percentage, mean and standard deviation. The results showed that The students' scores increased with 37.16
percent of the progress and results of the analysis showed that the level of satisfaction with an average of 4.67 is
the highest level of satisfaction. And a standard deviation of 0.47.

Keywords : Activities for teaching the Four Noble Truths, Social Media, achievement.
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