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ABSTRACT

Objectives 1. to study factors influencing production order decision Production and branding of health sup-
plements through digital media 2. To study the marketing factors pertaining to the production of health supplements
through digital media of SCG Grand Co., Ltd. The researcher collected a complete questionnaire from a sample of
400. Data analysis from the questionnaire A computer program was used to calculate statistical values, including
percentage, mean, and standard deviation. and statistical hypothesis testing, Multiple Regression Analysis

The results showed that 1) Deciding to order production There is a reason to order Produce health supple-
ment brands because of the credibility of the company. By deciding from the media source Facebook website and
visiting the production process at the highest level 2) Most decide to order production. Production and branding of
health supplements through digital media of SCG Grand Co., Ltd. Brand owners, direct sales businesses from entre-

preneurs, celebrities/actors, social media influencers, influencers

Keywords: Decision to order Production, Production of Health Supplements, Digital Media, social media
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(Marketing Strategies) Snusanau3nsii wonandiuUsyaumsnisaanasuaudninll fivssneulusne aps thifie nandaus
(Product) 3101 (Price) Toamnsnsandiving (Place) wagmsduaiunsnann (Promotion) &4 Kotler & Keller (2006 8n4fis
Tu wéw ISR, 2557: 85)
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(5) msvelvidstoiaus (6) naaidondue (7) matmundeulanstelifunifa wae (8) nmanumuanssnuzde

dudszaumenisnatn Wutladeiuusiddylunisianmanismain muideslssjuiunsussadimneyes
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1. Usgansuasnguiagna

Luszmnnsuazngusiieg1e Ao naugusznaunisluansavmuazSuama 91uau 412,014 au @ nuimsnis
netdeununn SuAL WA, 2563) AMUINMIVUIANGNAIDE19YRIMLS 811U (Taro Yamane, 1973:125) dsgAundy
Weshudesas 95 dvunangusogns $1uau 400 3 qusegranlngilinnzasmlasidennguiosauuuianzas

2. YBUWANTSIY

nauEUsznaunsluwansuvmuazUIuama 9113w 412,014 au (GrednuSmsmmzideunsamm Suinas w.a. 2563)

3. i3eaileflilun1sise

wsesfleildlunsidelunssillduwuuasuanu (Questionnaires) wiaiusiuiudaya lnevinisAnwanainnis

wwIAn Nl nans wazeAdeiingdewiluwwimislunsadsuuugeua uuseenilu 4 dw fail
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gl 1 deyadiuyana 9w 5 To kA 91y @nunmaNTE sEAUNISANYY 0Tn warseldreisiau Fele
manududnvazidonmouliiissineuiie Jududnvaziaiulatsla (Closed-ended Question)

dwil 2 adenmsdnusenisdndulandnemsasuguanenudeddviadiuau 7 4o Felemonududnuaziden

v a ° a = & v ° a

noulaiiisarnauies Fududnvuzaoiuvaisla

dwui 3 Yadenidvsnadonisndnemsiaiuguainiudenidvia 91w 17 T Useneume 4 anu

i 4 nsdndulandnevsiatugunmenudefdviavesuseneunishunnsammuas Usunmadnuiu 5 e 4 seeu

InggIdevimmaaeuauieanss (Validity) Men1sligidennyduig 3 viuasivdeuninaiiiewsavesilem
lngeviriinnuaanded (I0C) 0.50 USuugetaranuvisedniisdwiudenilan I0C And1 0.50 f1saiiendernuiia
AutlauaenAesRIus 0.66-1.00 (Rovinelli and Hambleton, 1977) 819@slu %9 5938y, 2561: 242) thuuudeuniy
unluseuseslunaaedld (Try out) Aunquitldlengudieene 91uau 30 fegn tiemeAAuweiu (Reliability) wax
ANUdDAAGBIlULUUARUNIN (Fasn TudUeyen, 2555: 445) HasunIAIAUToNU Alpha = .837

I3 v
4. MINUTIVTUTaYA
[ ¥ v ¥ Yoo

nsiiusauTindeya Usenaumedeya 2 Ussian laun

1) YoyanRugdl (Secondary data) {unisiiudeyasugsiasundn OEM uazsunsdeansnisnainfava 910
nilade uITeeIves

2) Yoyaugugl (Primary data) WWunsiiudeyasnuuuasuniuussynsiiiwedmdnensiasuiudodia
Wil AersanaueuadaslalunisnevasuanuuazsoiiukuasUn LU

5. MsAATsidayauazatan iy

a ¢

N15ATIZATINTIUU (Descriptive Analysis) Tila wanuaImud A1sesas Alady wazdruleuwuuuInggIu

aa a

mﬁmiﬂzﬁaamﬂmaumu (Inferential Statistics)ImEﬁLﬂiﬁzﬁmiwEnﬂiiﬁaﬂaaawm@mmmmﬁuﬁuﬁ‘ (Multiple Regression

Analysis) tlenageuaunAgiunwaiindafelaniidvdnadensdndulandnomnsiasuguamniudefdviavesusenaunis

luwanganmuazUsuuma 5iuns Aalang,2557:60)

NAN339Y
Ndngusvasd 1. Wefnwdadeniinisnainsenisdmdnaimsiasuaunniiudendviares USEn adiun

UM 79

A157197 1

UanIHAANRAY ANTENULLINTTINTRTE1 9N TAAINHON I THAND I TATUGYN IEUTOATYIA U T

Uady Mean S.D. FTAUANNEALY
1. fundnsiaue 3.29 538 wnnfian
2. U 3.10 327 1A
3. AMULBIMINMTIAT MUY 3.08 353 A
4. fuNSENESUATTY 3.31 339 mnﬁqm

Anadesan 3.19 .241 un
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31NANT199 1 wansradetdadennansnaiadenisnanemsiasuaun neuEondvia wuin naudeegsaly

'
' a

TanudAgyauNTdLasuNIsIe anfige deede 3.31 5898900 Aundasiue daade 3.29 Ausian daade 3.10
WATAUYBINIINITINT MUY HALRAY 3.08 ANNARU U51vazidendall
FuMIAuEUNTUIE WU Amseyseaviniign dulvglinnuddiinislavanussnduiusedieiailes

o83 Tdansiadud Mstunsilouemiswazen lunisndnaswioly In1savausenndniionanvasauuinm A

o

a1130 vaantnauvslunisiugdndui waganvnglsnsivsluniudedsauesulatl nudiu

[

PunAndua wud wsimegseavinniian dnldvaflinnudAgiuninsgiu 8.8150 GMP g1a1u HACCP

o

T899 ATINAUNTININNFRINT ANNTUlAlY ANUETeInUaendY WaranTnNgAINEIBNTBIUTIYAMY aRnLNaTAI

q q

SCAN fNHaeU

AUTIAT WU asanegseuin dulvgllvianudidtyiuinisdsm uazsen TAnvINaNiuAMA N

dufuaz ingivildenuasaavinganunsadesessadudinaniuguels mudy

AuteIeNIsIaTImvng wud1 Mwsimegseavann dulvgllvianudidyaunsoaunuvseasuniudeyaiuy
fiuft sosaan anuiideiovesudn Imsdelyidufussnszuiunsndnidnnu uasaavhemusodideldnaon 24
#lassinu Al Chatbot rinudedednuesulat! mudeu

a. szsumsdndulandnemsiaduguaminudendviavesfuszneumsluwansammuazUuama wui1 nay
shegrsdnilvainisindulandnomsiaiugunmenudondviavesiiusznaunis eglussduuniige

5. NAN1INAFRUANNRFIY

nsnaaevanigIuiTziladeniidnsnasenisdndulandnemsiasuaunneudeIviavesusenaunis

aaa ¢

lulwangannuazUsuuma afifiazvinisnensaiannesnyam (Multiple Regression Analysis) lia1nans1ai 2 ¢isil

'
v ada a '

NIngUsyasanl 2 efnwnadeniidndnadensdnduladindn ndauaradanusuRomSERNgUAMHNLED

FIVAVDI USHY 19aTIWNTUA I11A

A9 2

Aaa o

UaRNAIALIYTEaNEN TR0eENYAN! AIAIT UdsAIAIINAAIMIPEDNIN ST IYesTTadeTidanEnanen ana Il

Y

o

HANO T IUFUN WA TR T AYOUs2NoUN SIS FUNWUAZ UTHaI7A

. nmsendula
Uady t Sig.
B SE. Beta
1. AuUNdRN 267 036 369 7.470  .000*
2. fusian -136 -056 -114 2415  016*
3. fugemN1sInsvine 263 052 239 5.084  .000%
q, ﬁ’]un’ﬁﬁ%ﬂ%umi‘lﬂﬂ 128 051 112 2.516 .012*
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