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Abstract

The purposes of the research were: 1) To study the needs of eco-
tourists on the marketing mix of eco-tourism in Khao Kho District, Phetchabun
Province 2) Make policy recommendations to promote integrated ecotourism
for sustainable economic development in Khao Kho District, Phetchabun
Province. Use a combined research methodology that collects quantitative and
qualitative data. The quantitative sample consisted of tourists traveling in Khao
Kho District, Phetchabun Province, with a total of 400 people using a questionnaire
as a research tool operated using accidental sampling. The statistics used to
analyze the data were frequency, percentage, mean, standard deviation.
Qualitative Research Section Use the interview form as a research tool. by
In-Depth Interview with 3 key informants, the government sector, the private
sector, and the public sector, amounting to 35 people.

Research results

1. The demand of tourists towards the tourism marketing mix (7P's) as
a whole has a high average level. The demand is at the highest level in 5 areas
The averages were arranged in descending order, which was physical
characteristics, followed by distribution channels. service process, price, and
personnel, respectively and at a high level, in 2 areas, hamely, products and
marketing promotion, respectively.

2. Policy recommendations for promoting integrated ecotourism for
sustainable economic development in Khao Kho District, Phetchabun Province.
It analyzed 4 aspects, 1) Sustainable Ecotourism Services 2) Integrated
Ecotourism Marketing Promotion 3) Create added Value for Products and
Generate Income from Tourism and 4) Promote and Develop Tourism Person-

nel. and Support People's Participation in Tourism Development.

Keywords: Tourism Promotion Policy, Integration, Local economy
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