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Identity of Local Food Affecting Gastronomy Tourism in Khao kho District,
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ABSTRACT

The purposes of the research were to 1) to study the satisfaction of tourists with the identity of local
food in Khao Kho District, Phetchabun and 2) to study the factors affecting decision-making for gastronomy tourism
in Khao Kho District, Phetchabun. This research is a quantitative research. The researcher conducted the study by
using questionnaires. To collect data from groups of tourists who visit at Khao Kho for 400 people by accidental
sample selection. Research tools are questionnaires for data collection and data validation 100 percent returned
questionnaires. Statistics used in data analysis were percentage, average, and standard deviation.

The research findings showed that the satisfaction of tourists with identity of local foods are at high level.
When considering each aspect, it was found that Nature and type of local foods are at high level, in terms of
spices and ingredients are at high level, formulas and portions of food are at high level, the charm of cooking
properly is at high level, the taste of foods are at high level, food cleanliness are at high level and the restaurants
in the area are at high level. In terms of factors affecting the decision-making of gastronomy tourism are at high
level. When considering each aspect, it was found that Tourist attractions are at high level, information Is at a
high level and price is at a high level.

Keyword: Identity of local Food, Factors affecting tourism, Gastronomy tourism, Khao kho District
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