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ABSTRACT

Researches on the identities of the participants are tagged university aims.

1. To find out the identity of organizations, agencies and schools. University of London and

2. To study the perception. To understanding. And participation. The identity of organizations
and schools Petchabun Rajabhat University.

The study data are tagged with the identity of the respondents found that the use of “words”
used in the representation. “Universities are tagged” high 92.76 percent are using the word “Welcome”
to the word pride. “Reflects the university tagged with” 96.91 percent is the highest use of the word
“people’s king. Leg of the “missions that are tagged as the best university. Highest 92.76 percent
answered that “the graduates” the strength of the London University. Highest 65.28 percent answered
“local university” and branded the symbol on the organization. Respondents. 100.00 percent, the
highest that “the highest honor bestowed to the King” on a purple flower in North Minneapolis.
Respondents. 100.00, that the highest percentage “as a stream of” what is the university stream.
Respondents. Highest 76.57 percent answered “brand, the seal” of the stream. Consistent with what
is appropriate for most respondents. Highest 72.52 percent answered that “vision” | want to change.
Respondents. Highest 71.14 percent answered, “The Cruise Master”.

Levels are associated with the identity of the respondents. The respondents are the “most” of
the public at every opportunity as a Category. Use of the logo “The problem now consider” very proud.
Communication with the agency. “The Pho Khun Pha Muang” communication with the agents’ interest

in new game “and to communicate with representatives of the "Purple" and so on.
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