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ABSTRACT

 The education researches this have the objective for does factor analysis that affects to build 
the income from the tourism of the Phetchabun, by the data has that to use in the education from 
interviewing group source tourist tours in KhaoKho, in year 2552. 120 tourism amount seasons lay.
 From factor education that affect to build the income from the tourism by use  algebraic     
equation analysis deteriorates of mind model (Logit-model), the analysis result meets that, average 
classiÞ cation of the variable follows from example data  or,  probability value  will of the  turning  over 
comes to again, if, be valuable more than 0.5 will imprison a bird that, be the events that a person will 
come  back  again,  (status = 1),  and the  a little average  will  0.5  more i mprison  a bird that,  be  the 
events that a person does will not come back again, (status = 0), meet that, can predict a person will 
to come back to tour again is valuable equal to 85.1 and a person at don’t come back to tour again 
are valuable equal to 58.7 but, if, see the overall  image will have thought can separate the justice 
75.0.3 variables are free, be, the factor likes KhaoKho has the air and scenery beautiful scenery which, 
there is the tourist attraction ( X1 ), the factor likes history glory god park, (X4 ),  and, distance not far 
too factor and convenient travel when, compare with tourist other attraction where have weather alike 
atmosphere (X7), be formed change at affect the turning over comes to tour again (Y), important im-
plily. by 3 free both of variables abovementioned that imply important build value speciÞ cation  Y, be  
valuable, Exp(B), when, there is the facto , X1 , increase , while , free variable is or,  the factor is other,  
be stable, make have person come back tour again be valuable 5.996 (> 1) when, there is the factor,  
X4, increase while, free variable is or, the factor is other, be stable, make have person come back tour 
again be valuable 1.734 (> 1) and when,  there is the factor, X7, increase while, free variable is or, the 
factor is other, be stable, make have person come back tour again be valuable 2.520 (> 1).
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