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ABSTRACT

The objective of this research was to develop the OTOP products packaging of community 12,
Municipal of Phetchabun for structure and graphic design efficiency and logo design.

The result for develop structure design of Pogostemon calslin was cylinder glass bottle 50 ml.
had a small roller on the top bottle. The graphic design print on paper sticker no UV cover. And a use
cool color was green and blue. Illustration on packaging is green leafs. The result of logo design had

Illustration was a chedi in wat pha keaw. The satisfaction evaluation at high level (= 3.74).
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