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Marketing administration that is appropriate for reed mat products from the sedge of

moo 8 housekeeper nongbuathong group Tumbol kongtoon, ampher nongphai,

phetchaboon.
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ABSTRACT

The Marketing administration that is appropriate for reed mat products from the sedge of Moo
8 housekeeper nongbuathong group, Tumbol kongtoon, ampher nongphai, Phetchaboon.

This education research has the objective for explore and collect the data in reed mat reed
weaving of housekeeper nongbuathong group for analysis: strength, weakness, opportunity, treat, and
marketing management for the products that are consistent and is appropriate for the requirement of
a consumer.

The research result can summarize that

The group has the strength in the production cost and the craftsmanship in skilful production.
But the weaknesses are the lagging in the procedure produces, no design and the format development
of the products, moreover lack good system administration and educated marketing knowledge. But
the group opportunity is likely in the sense of craftsmanship development because the government
office supports in the administration, finance side and the technology moreover the majority consumer
turn to use the products that is the locality. The treat is there are many competitors moreover the
competitors have the better famous and the identity.

The marketing administration in the consumer expectancy side is the life long product, the
rectangle format, natives identity, an organic dye color, the size wide 1.8 the meter long 2.5 the meter,
and brand name is “nongbuathong reed”, the appropriate mat price are: the size wide 1.2 meter long
1.8 meter grade A 140 baht, grade B 100 baht, grade C 80 baht .Size wide 1.8 meter long 2.5 meter grade
A 340 baht, grade B 300 baht, grade C 260 baht. The store where the consumers like to g¢o to buy reed
mat is a OTOP store. The consumers get the information about reed mat from a person. The consumers

need the quality gsuarantee of goods promotion.
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