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ABSTRACT

 The education researches this have the objective for estimates passion fruit demand of 
the produce that grows in Phetchabun and Loei, for study marketing way of the passion fruit in                               
Phetchabun and Loei, the research result meets that, requirement passion fruit quantity in that market, 
can distribute 2 big kind, be
 1. requirement passion fruit cooked quantity for send canned fruit factory and a factory produce 
fruit can juice, the requirement of a factory where has to passion fruit produce in the Phetchabun and 
Loei, which, can a temple has from sending passion fruit quantity of the middleman who has affecting 
passion fruit total quantity about 1,080 arrive at 1,440 a ton /year 
 2. requirement passion fruit quantity for sends Bangkok merchant , for produce passion fruit 
water adds a bottle sells, there is requirement quantity equals to 336 arrive at 504  a ton /year.
requirement passion fruit quantity of khaoko, Phetchabun, and Phurua, Loei, which, will assessment  
has from requirement quantity of passion fruit produce by a factory and of Bangkok merchant, at      
produce the water adds a bottle sells altogether, will have requirement quantity totals up to equal to 
1,416 arrive at 1,944  a ton/year.
marketing way of taste that middleman major pole at khaoko, will do taking buys passion both of fruit 
in khaoko and Phurua, in Loei, passion fruit market in that Loei the majority will at, Phurua, Nahel,         
pricing that part will different is, in Loei the will agriculturist Þ x a price by oneself is have the pricing 
keeps before, if, person old merchant doesn’t buy, will wait for have newcomer merchant enters to 
buy, if, nobody enters to buy then softly discount get down, that pricing that, prevent be hour to hour, 
but price passion fruit part in Khaoko that he the     agriculturist is will price receiver, by major merchant 
who send a factory will promise to order fully the price has taken to buy is from a factory already 
comes to Þ x a price give with the agricultural once more. 
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