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Research Title The Development of Green Marketing Model focusing on
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Department Human Resource Management, Faculty of Management Science

Phetchabun Rajabhat University Completed Year 2019

Abstract

This research aimed to present a green marketing model for entrepreneurs focused on
producing green products. The study was a mixed research which has 4 research objectives: (1) to
study the individual factors, attitudes, needs and purchasing behavior of green consumers, (2) to
study the influence of personal factors, attitudes, needs, the marketing mix on green consumer
buying behavior, (3) to study the ability of business operators and/or community businesses who
make products that are environmentally friendly, and (4) to develop a green marketing model that
focuses on the environmentally friendly products for presenting to entrepreneurs and/or related
community businesses. The research methodology could be divided into 2 phases: (1) quantitative
research in the consumer segment of green products. The sample used in the research was
consumers who buy or were interested in green products in Phetchabun province. Statistical
analysis of research work was descriptive statistics analysis and path analysis, and (2) qualitative
research in the entrepreneurs who produced the green products. The results were as follows:

(1) Quantitative research found that female respondents were slightly more than males. The
average age of the respondents was 32.9 years with the minimum age of 18 years and the
maximum age was 65 years. The results of the monthly income analysis of the respondents had an
average of 12,646 baht per month. In terms of the study, it found that the number of respondents

who had lower education than bachelor degrees was the highest number of groups. The results of



(1)

the career data analysis of the respondents found that the number of respondents in large groups
had a general employment service, followed by private business groups, students, and the workers
in private companies, respectively;

(2) The results of the analysis on the search for information on the green and green
products found that the respondents searched for the green product information and other relevant
information from online media, with the largest number, followed by the billboard, Internet or
website, and newspapers or magazines respectively;

(3) The analysis of demographic variables and the purchasing behavior of green products
of consumers in Phetchabun province showed that different sexes affected the difference in
buying behavior of green products, different studies of respondents have a significant effect on
the buying behavior of green products, and the different occupations of the respondents affect the
differences in buying behavior of green products. Meanwhile, the different status of the
respondents did not affect the difference in buying behavior of green products;

(4) The results of the multiple regression analysis in the first equation of the research found
that the initial variables affecting the green attitude-based variables were 3 variables: price,
reference group, and social media. When performing multiple regression analysis based on the
second equation of research, the results showed that there are 3 variables that affect the variables
according to the buying behavior of the green products, namely marketing promotion, reference
group, and green attitude;

(5) Qualitative research has interviewed 16 representatives of various entrepreneurial
groups or community groups in Phetchabun Province. The representatives pointed out that the
green products were safe products, it was a clean and no toxic-additives product, green-product
market was interesting and able to meet the new direction of future consumers who were
interested in health, providing advice and providing accurate green product information to
consumers affecting the decision to buy green products, and economic factors were important
factors in the marketing planning of green products. If the economy is good, consumers will have
higher purchasing power; and

(6) Research results in terms of marketing mix found that entrepreneurs and manufacturers

of green products agreed that the use of marketing mix concepts was very important in the green



(%)

product market. The implementation of that concept will result in more consumer awareness and

support for better performance.

Keywords : Marketing Mix, Consumer Attitudes, Purchase Decision Behavior, Green Products
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1110 LAz MIFUATUNIINITAAIA dIUNITNTLAUINTTEDU NIt DANIN
ATHYND AN NTIAL IMUTITN tazma Tulad ﬁ’ﬂymmmﬁugiﬂmzﬁ%w%wa@iamﬁ%’u%’
HAYMIADUEAUOIADAINTY Au U JadoaIuyana #10619 10370 (Lifestyle) «mﬂuiﬂuuu
M3lFFiavesyana uiieldiilu 3 Snvalvg 18un a1svinenssu anwaule wazaw
a < v a a a @ ] . . < o A I 2
Aauviy JadeiFa9aInen #1061 1599919 (Motivation) 1Juifadeniinnudesmsilugaisudu
' 9 A Y} o & Y A o a A Y
1B ANUABINITAIVOI ANNABINTMTEONTY 1T AU aANuFaLaziruAd 1oyana |4
a oA ~ 9 o 1 d' [ a é 1 1 v A dy
UfvanazBoud v luganuireuaziauaddiuynna Ferzdiwanomsaadulidoves

Iﬁl‘lﬁjiﬂﬂ (Kotler & Armstrong, 2016)

2.1.2 NQEMINILMINNRAINIHANE (Theory of Reasoned Action: TRA) #ag NgH4
wqﬁnﬁsummmu (Theory of Planned Behavior: TPB)
= o A a 9 J o Y =2
nouRMInszininanmanalszneudle 3 eedlsznounan laun anwiin
fia o15usiAMUdAN taznzialy Fedwdwauin A usTAgIUEAIToNs0ATTIUEIU
. . Aaa A 1 g ° 2 Y a Q3 A
1AAA (Subjective norms) NNBNTWanenNAIlvIznTHI0z Isu1TIvedus Ina 1HluGeq
d' [ Y= d‘d d‘ 9 [ d‘ ] Iy d‘ d‘ 1
MeanuANNITNV0YARANLIAMININGITINULYAADDLS (IFU ATOUAT 1NOU 1NDOUTINIIY

Fludu) (Schiffman & Wisenblit, 2015: 184)
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LIAUINTS

WHANTIY
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1 22 ngumsnse mmﬂﬂmﬂmmwa

v o W v A ' v J 4 y
YovediA 2 auilinanoniasgiudiuyana Ao (1) NUMN 1UE0IA1NTD

g

d U 4 4 % 4 { o
(Normative beliefs) (JuanymzuesyanaiionTeanuyanadu uaz (2) nsegelanoziiiny

(Motivation to comply) MIF0INd1994 ﬁuuﬂﬂaﬁu (Schiffman & Wisenblit, 2015: 184)
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WHuaunguselimauavosmsudasnganisy Iagiadedrany laun Jateariumaaunds
WHANTTU (Behavioral intention) TATeMUNAUAANGINUNYANTTN (Attitude toward behavior)
TA1UDITNAFIUEAIT0HTONITAADEAINNGUD1IDY (Subjective norm) tazTIsEAIUNT

%J‘Uq%:ﬂ’Jmﬁmﬁﬂiumiﬂﬂimquaﬂi’iiJ (Perceived behavioral control) (Ajzen, 2005)

4 N

AUARNBINUNWEANTTY
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s ~
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. . aw AU POANSTUN
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weAnssy WERIDaN
\. y,
s ~
n13iuiAEEsaly
A15ATUANNGANTTH
. y,
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51N 2-3 NHPHYNHANTIUATNLNY

U

2.1.3 dwnvlumsdaanlovesduilnn (Consumer Decision-Making Model)

dwuumsaadulavesdusIna szronTosuurfaisosnisanaulaves

9 [ a

a 4 a a 4 J 1
AU TnANULUIAAGRINgANTINYDIRLS 1nn Tasvzilszoudleosnlsznon 3 diu laun

aauiuan (Input) AIUVDINTEUIUMST (Process) HASTIUNAENT (Output) (Schiffman &

Wisenblit, 2015: 368)
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31 2-4 dwnumsdaaulovesduIna

U

=

v o 9 v A Y a = 9 [ J 1
AIUUNUT (Input) ﬂl@ﬂﬂﬁ@ﬂﬁuiiﬁlﬂﬁ@ﬂiiﬂﬂ LINYIVDINUNAYNTANN

a o 4 4

] U 1 4 o
@giuﬁ’suﬂixﬁumﬁmmam vl,g]}l,l,ﬂ NAYNITNAANUN NAYNTITNT NAYNDTNITIA

Q

a

a
Y v
= = 9 v A

$1m1i1e taznagnsmsdaaiunitemiaaia Tadgaauindilizineadesiuanina
NNFINUTAUTITUUAZNITANADTDTI15AI1NAIY (Schiffman & Wisenblit, 2015:

368)

U { Y £ a 4 a a
FIUVDINTLUIUMT (Process) NIV INUNITNIITU UITRIBNTNA

NAMUIAIN10IRYS Ina 15 usegalalumsdadule mssuiuazirundves
a I~ X < [ 1 ¥ [ 1 v Aa a o ]
Au3 Tnn udu Felszauangmaitivzdainanemsandulavesdus Ina i g

H
Y]

NIZVIUNITATZHINDIAINARINMIHI oa e TagtiuinatTymies lsunsedi
o qQYY 9 9 A A vy A A Y a o
mlddesdmdoyanseniseenvestlyn e ladoyaiisawe s Tanaazih
Y
msaadulatazilsaiiunansaadulalutudalil (Schiffman & Wisenblit, 2015:

367-373)
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1 v I J Y v A Y a
FIUNAANT (Output) Lﬂuﬁauqsvmmmmﬂizmummﬂﬁu%ﬂlamuﬂﬂﬂ

Y Y

I A a A a A 9 a
WS osveanganssumsdenazmsdiziiumannnisovedduslan Tag
a Y Aa A v A 9y a Y] <Y 9 =Y ~
AN sTuVeIAYI Inneraisudadulalsnansumndlsnisnaasslalullsuan
Y 1 . A a =< < o ti‘ 901 2 A J a v A
dosnou (Trial) thomannunans lanazinmsses sedeumsinannuanalu
a I ¥ 1 2’, a
ATITUMHWIOUDTUS (Brand loyalty) lunmisdelduaazass qusInavziinaw
A4 (Expectation) ¥1nmMInaasdlfinannuianelamassdunnumania
Y a a dy %’ a = v dy A 1 Y a =
AUS InAszinanIsFos mistnanunane laludnyazl D091 Jusland
YR X 9 1 1 a dy a [ rr’gl./ 1 9127
ANVIANDINNUANAT (Value) 91NNTTIYRUFDHAANUNUY LAWINHANIT 156
1 [ v = = Y a 1R a A a [ 14
NNITAUANNAIAK I Fanueds Ju3 Ina luiane Ty luilse@nsnavosndanma

vzaamanoms isenansumionluniadalil (Schiffman & Wisenblit, 2015: 374)

(Y] k4
22 MSIAMIMINIUMIANA
2.2.1 mmmmm‘ué’ﬂixnaumi (Entrepreneurial marketing)
3 9 A 9 a v a 2 Y ' = A g
matludisenoumoadagsna lutlapiu mavuldhennlueda msGudu
o Y1 ' oA a 9 0o P! 1 A g9
o111 Idde uamsdutiugsnldlssaunaduFeesinnuernuinnmsisuday s
y ¥ a . . ' ! o o
1¥msaaauunau@AY (Traditional marketing) 019 liifiganoaenisadenud 5o
Idnugsnavesdisznoums Ind insizuenvngdsznounmsvzdeuadunueslu
o a < A Y 2 v 9 o 9 Y A o
szauvnanamsanysonalndfenu dilszneunsdideadaiunuusinvina
1A A [ Y Aa 1 [ 2’_, 9 a
Tngntinswernsuazanuawnsaludiunisaaianauinndn aain mslsuuina

msaaanuudlszneumseziumsduiuniemsaaiaiuanaisesn lannsi

NMIAAALLUAIUAY (Neck, Neck & Murray, 2018: 455)
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anm (Dialogue)

U

i Neck, Neck & Murray (2018: 456)
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Y o

U

9 ]
gualdnugnd1 wazmsMau®egn uena 1Nty §170NITA319ANUTN D
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Faluiagiiu maluladuazdodenuoaular avu mlaija niamed lal iHudu)
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'
Husznoumslilseaumadugns (Neck, Neck & Murray, 2018: 455)

2.2.2 wwvaudszanmamsaain (The model of marketing mix)

@ ' I X @ l
ﬁjllﬂﬂﬁjuﬂ5$ﬁﬂﬂ13ﬂ1iﬁa’]ﬂaﬂlﬂuwﬁ\jwaﬂﬂqiﬁlwmuell@\jﬂ’liﬁa']ﬂ

Y
mifelny dnuuiidszneudleiiade

[

aAnIms g lumsadoninaneny

foamInansaal (Kotler & Armstrong, 2014: 76) ¥qlueda nldauuuaiu

U32auNINI3Na1A 4Ps (Kurtz, 2014; Neck, Neck & Murray, 2018) (33171 2-5)
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nagnENanNam (Product strategy)

a Y] 4 1 4 a
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NAgNEA 1M1 (Price strategy)
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a o LR @ o 1 4 v 1 Y a
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9 A = Y o ' o 9 ' I~ A 9 ' °
Ny Iﬂﬂ BN Tﬁ?l!ﬂﬂﬁ?uﬂﬁgﬁiﬂfn\?ﬂ'lﬁﬂa']ﬂ 4Cs (MINNUVNAN) Lﬂu@ﬂlﬁuﬂu NOUITUN

9 J

v sAY Y 1 o Y a a A Y
waaww”lﬂmﬁﬂmaqmmuﬂixﬁumqmwmﬂ 4Ps VHGlﬁLﬂﬂ‘]JﬁgﬁVI‘ﬁW’d‘ﬂﬂﬂﬁﬂa"lﬂllﬂﬂ

VINVUNIUAY (Kotler & Armstrong, 2014: 77)

15191 2-2 AuuVdINYsEANN1MIAAIA 4Cs 1NBUAY 4Ps

HUNDIVD Y YUNDIVDINTO
4Ps 4Cs
a o 14 . Y Y a
Product Waainn Customer solution !Lﬂﬂﬂluﬂillﬂﬁlﬁ 3
Price 5171 Customer cost AATNAUNUTIN
Place 40117 Convenience AMUTALAIN
Promotion AI@3UN1IAAIA Communication M3AOA1T 2 N1

Neck, Neck and Murray (2018) l@sinaueddnuuInivesaulszauniansaaia
A A [ v J 1 Y a v 9 a = @
esnnmnlasunlasuesnuFuRUFIZHELT Inanudnan Fanisaatalutlagiuuay
o 3 A Y T YA v A £y Y a
puransuiunszdeauiuinisud lvdyrinionouauoIn1uAoIn15v09RU5 1nn
(Solution-focused approach) Tasamuu1vuN Neck, Neck and Murray (2018) Taviuerue Ao ¢

) 7 o 2
111U S.A.V.E. framework 1/5¢noua2e 4 09n15zno adil
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(31 Neck, Neck & Murray, 2018: 453)
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Y Aa [ 4

v o v Y = A v X
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Y a 9y a a o o ' oa 9 YA o o '
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2
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=

NAMIFONAATUN (Neck, Neck & Murray, 2018: 453)

a 1 (%

MITATIUNINTANA MTTUFTUNMTAAAUDVIANTIAHANUTIANIN

o

Y a = Y a

Tumsdea1snudys Ina uandsmunsoniums Iddeyandulse Tosinudus 1na

U U U

S Y A W

Y ]
wInau ms1znamsdielnidesadeanuduiusnauazadwanuirenon
Y Aa A Y a v A dy a [ 4 a Y Y A & 4
AU Ina e Tinanisaadulagenanduvioinnanis ms Inveyaniluilse Tew
o o A4 9 v Y oa 9 ! ) v o 4
Nuas uazingd10d 1agasanuhys Inathvung geuaineanudunusuaznuie

Tinevuldauinuy (Neck, Neck & Murray, 2018: 454)

%4 %

(Y d (Y]
2.2.3 ﬂT:WIa1ﬂﬂ31ﬂﬁﬂwuﬁﬂﬂﬂ1ﬁﬂﬂ§$ﬂﬂﬂ’NNﬁQWBGlWUENQﬂﬁ] (Relationship
marketing and enhancing customer satisfaction)
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ANVFUTIVDININITDY NN LUUIAANITAAIAANUTUWUTD (Relationship marketing
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INATITNN 4-8  HANITAATIZHAWYTHAANUN WU AuRAgVeIAIuS
a [ =Wl ] [ = 1 d' 9 o = 1Y ] = [
Naﬂﬂﬂ!”ﬂllﬂ”l’ﬂgi‘lﬁ%ﬂﬂﬂ”lﬂ 9 3.60 Llagﬂ%ﬂaEJGUEN‘VJﬂ"UﬂﬂTfnllllﬂfluigﬂ‘ﬂlﬂﬂlsb'ulﬂﬂﬁlﬂu

A A ] 1 =2
ABUAIBYITHIN 3.51 O3 3.76

19197 4-8 HamIuATIZHaMlINaaN BN

au
aunls Aga | figega aunde | fewuy | Ao | anwlaa
MATFIN
PRODI1 1 5 3.51 0.89 0.01 -0.28
PROD2 1 5 3.51 0.89 -0.01 -0.17
PROD3 1 5 3.76 0.92 -0.47 0.01
PROD4 1 5 3.52 0.84 0.08 -0.12
PRODS 1 5 3.72 0.83 -0.42 0.22
PROD 1 5 3.60 0.70 -0.37 0.55
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4.1.9 HAaNINATIZN A58 (Price: PRICE)
a d o d‘ 1 1 d‘ (% = | 1
HaN13N 31 HAMY 351 TU91AM13199 4-9 WU AnRABvEIR )T TIMlAIDY

Tuszaun e 3.59 uazAundeveanniomauiinszaunn Ae IA10g5znae 3.44 09 3.73

19197 4-9 HaMINATIZHAMTIIA

a1
Ay mmga | Agege aunds | @euvy | anwd | anwlag
WNIFIY
PRICE1 1 5 3.67 0.87 -0.37 0.07
PRICE2 1 5 3.73 0.81 -0.39 0.22
PRICE3 1 5 3.44 0.90 -0.06 -0.21
PRICE4 1 5 3.52 0.93 -0.19 -0.26
PRICE 1 5 3.59 0.74 -0.38 0.26

a Jd o 1 v o 1
4.1.10 HaM3IAATITHATFDINIINTIADIHUY (Place: PLACE)
HAMINATIZHAMTFOINIINITIATIHUIY WU AURAEUDIA T FDINIINT

o [ =W 1 [ A 1 d‘ 9 o a0 Y A S 1 ]
ﬂ%TﬁuWﬂNﬂTﬂgiuizﬂUﬂTﬂ A9 3.85 Lay ﬂ%ﬂafJGUﬂﬁnﬂﬂlﬂﬂWﬂiuuﬂﬂuizﬂﬂlﬂﬂ 19 UN19Y

FENI 3.65 D4 3.94 HauATIzKLaadluaINaA13 199 4-10

! a d o 1 () ]
ﬂ1§1\3ﬁ 4-10 Nﬁﬂ'l‘i'Jlﬂ§1$Wﬁjllﬂ5%ﬂdﬂ1ﬂﬂ1iﬂﬂﬁn‘ﬁ‘L!'l‘(’J

a1
Ay MAga Agaga aunds | deuvy | awd | avwlag
WAIFIY
PLACEI 1 5 3.65 1.07 -0.70 0.04
PLACE2 1 5 3.86 0.96 -0.60 -0.10
PLACE3 1 5 3.94 0.97 -0.73 0.05
PLACE4 1 5 3.93 0.95 -0.69 0.08
PLACE 1 5 3.85 0.81 -0.90 0.86
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a d o J a
4.1.11 wams A3z HaMlsMsdaaIunIanInaIa (Promotion: PROMO)
{ a J o 1 = J 1 {
VINANTNIN 4-11 HAMIAATITHAWTMIAUATUNINITAAIA WD ANRTEY
AogluszaunIn v 3.92  uaznua Aundevesnndesinulududsmsduaiunig

A [ 1 a 4 A A 1 1 =2
msaa1adm luszauuNITIALINY ABUAIDYTL 1IN 3.90 D4 4.00

19197 4-11 W3 AATIZHAINMId I UNIINMIAaIA
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auls Awnga | A1gega aunde | afewuy | Ao | anwlas
MATPIU
PROMOI 1 5 3.90 0.89 -0.49 -0.08
PROMO2 1 5 3.90 0.86 -0.48 -0.05
PROMO3 1 5 3.90 0.87 -0.46 -0.01
PROMO4 1 5 4.00 0.90 -0.69 0.22
PROMO 1 5 3.92 0.80 -0.66 0.47

a Jd o 4 [
4.1.12 wam3asz¥iaulsdedann (Social media: MEDIA)
a d v A 2 ' ' = o A v a0 1 @
HaNIAAIIzHAMsTedIAl WU AuRAsveId)sAedennliated lussau
YN A9 3.76 LAZEINDI ANRAsVeINNTBmIWYDIA Ll TTodeantiar lusgauunruY

A A 1 1 =< a 4 A
A9 UABYIEHIN 3.70 D3 3.82 HAASIZHILEA TUAINAT 19N 4-12
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M5199 4-12 wamsaasigra il saedenwy

a1
aunls mega | Agege Aunde | deuuy | aound | anwlag
WIATFIY
MEDIALI 1 5 3.70 0.92 -0.21 -0.30
MEDIA2 1 5 3.82 0.91 -0.52 0.09
MEDIA 1 5 3.76 0.85 -0.32 0.12
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a Jd o ' a
4.1.13 Waﬂ']'i'JLﬂ'i']Zﬂ@]’JL!“]JﬁﬂZ}iJé}NEN (Reference: REFER)
A a J o 1 9 a U U A 3 1
1NN1T NN 4-13 WaﬂTi’JLﬂﬁWzﬁﬂ’)LLﬂﬁﬂﬁ]M@NﬂQ WUN ﬂ"lLﬂﬁfJ‘UfJ\'iﬂ’JLL“]Jiﬂﬁ]iJ
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ﬂﬂuﬁ%ﬂﬂﬂ'ﬂ!ﬂﬁN“lqﬂﬂl@ﬂ'lfﬂiJL%ulﬂt’J’]ﬂu A9 UABYISHIN 3.21 D3 3.35

d' a Jd o 1 Yy a
M13149N 4-13 Wafﬂi’JLﬂiW‘I/W]’JL!“]JﬁﬂQ?JE]NEN

3 . , L arudeauy ) ,
Al mimga | Agega ANy anutl | anmlag
WATFIU
REFER1 1 5 3.35 1.00 0.04 -0.52
REFER2 1 5 3.35 1.03 -0.04 -0.77
REFER3 1 5 321 0.89 0.01 -0.06
REFER4 1 5 3.25 0.91 -0.04 -0.16
REFER 1.25 5 3.29 0.79 0.10 -0.55

a d o o Aaa @
4.1.14 Ham35 AT ILHA WS NAUAANEINUATU (Green attitudes: ATTIT)
a J v o aa @ = 1 1 ~ % @ a
NAN151ATIZHAINTNAUAMNIINVNTY WU ANRDeVDIa Ml NAUAA
d' [ = = ] [ A 1 1 d‘ 9 o =t 9 o
MeInuNIulaIedluszauuNaIe Av 3.39 dIuANRTEVRIUBAINIY WU UaoIvoA 11N
(ATTITI, ATTIT2) fisnluszanun uazdndesdomnmiiaregluszauiunais (ATTIT3,

ATTIT4) Ha A5 1WA lu1nas 19N 4-14

13197 4-14 HaMIAATIZHEALINAUARNIINUATU

duls | mdge | agege | awnde | @awdewuuiasgi | anud | anulag

ATTITI 1 6 3.60 0.91 -0.05 -0.18
ATTIT2 1 5 3.46 0.92 -0.04 -0.24
ATTIT3 1 5 3.35 0.95 0.03 -0.53
ATTIT4 1 5 3.13 1.12 -0.08 -0.69

ATTIT 1 5 3.39 0.83 0.04 -0.29
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4.1.15 HaM3 1A AT NYANTTUMIBONAAT UK AT U (Green behavior: BEHAV)
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BEHAV1 1 5 3.58 0.90 -0.38 -0.02
BEHAV2 1 5 3.56 0.93 -0.25 -0.21
BEHAV3 1 5 3.53 0.96 -0.24 -0.40
BEHAV 1 5 3.56 0.88 -0.29 0.00
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H a Jd v o v Qo
MM3131 4-16 waajUmsunedwlsd 1Ay Ve 1IUITY

aulsdngy Aunde MY Al GRRITIER
WIATFIU
PROD 3.60 0.70 -0.38 0.55
PRICE 3.59 0.74 -0.38 0.26
PLACE 3.85 0.81 -0.90 0.86
PROMO 3.92 0.80 -0.66 0.47
MEDIA 3.76 0.85 -0.32 0.12
REFER 3.29 0.79 0.09 -0.55
ATTIT 3.39 0.83 0.43 -0.29
BEHAVE 3.56 0.88 -0.29 0.00

a J Y d
4.2 Wﬁlﬂ]‘i'J!ﬂﬁ1$?‘iﬂ'313~l!!ﬂﬂ?hﬁsllﬁﬂﬂ"]!!1]51]53‘51ﬂ5ﬂ1ﬂﬂi

E4
v

a o Y Ao Ia 1 @ I
NUINIATIUNINszaAnIznaaeUANNLANAYRIAILllsszansmaas kg
1 ' a 49' a v I A a A v dy
ABANNUANAN TUNGANTTUMIFOHANAUNNIY TABHANITAATIZH AL
v 9 J a 49' a [ d A
4.2.1 JademumaAnong AN suMIFoNanIuMnI U
a d v v a 49' a [ Jd A A
HAMIAATIZHAWUTINANUNGANITUMITFONAANUNNITY A lun131an 4-17
A a d o [ a 49’ a [ Jd A Y a
1azM13190 4-18 HaMIAATIEHATINAN DN ANTTUMTFONAAA MNNIUYRIALT Ina Ty
1 4
IMIANYIYI0l WU AURAGVDINGANTIUNMTFORAAN N NI UV ANANYINAUNINY 3.68
FIGINNAURAGVOUNAIBATA NN 3.40 HDINMINATOUANNUANANTZ U UNANTHE

' 1 a f a @ 4 1 A 1 o 1 1
Gl@ﬂ'J’llll,l,ﬁﬂﬁ’l\?ﬂﬂ\‘]WﬂﬁﬂiiNﬂ’li%@Waﬁﬂm“ﬂfﬁ'u WU LNANUANATNNUTAINANDAITY

4
' a a o I A
Lmﬂ@N"U@QWQﬁﬂi‘ﬂIﬂHQGNﬁﬁﬂm"ﬂﬂiu

d’ a Jd o
M1319N 4-17 Ha AT IR TINe

Ay DRNTRY! ANDAY AUTIAUUNINTFIY

N 219 3.68 81

B 181 3.40 93
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Levene's Test for Equality of

Dependent
Variances t df p-value
variable
F Sig.
BEHAV 3.12 0.08 3.18 398 0.002%*
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d‘ a 4 [}
A15197 4-20 Ha 1A 1zHANNLTUT NV IR saD UL
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Levene Statistic dfl df2 Sig.

8.366 2 397 .000%**
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ganligyaes 8 3.96 0.68
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Na’Jlﬂ51$Wﬂ’31hllﬂ‘iﬂi’3uﬂlﬂ\‘]ﬁﬂll!ﬂiﬂ1iﬁﬂ‘]§lWIENﬁﬁ@ﬂl&ﬂﬂﬁ@ﬂﬂWﬂiuﬂu’)ﬁ]EJ
g‘/ dy ~ a 4 o 1 Y I [
AU ll’c’fﬂ\‘ialuﬁ1i1\ﬁ/] 4-23 Wan15AsIzaNnlsUsiuaenain !lﬁﬂ\‘islﬁlﬁu’ﬂ I
% [P 1 [ [ g}/ Yo R A 4 1 9
uﬂiﬂi’mmmmuﬂiﬁamz"lmmmmmmqnu ANUU HIYINAUATISUAITULANATNAIYNTT
a 4 a 4 { 1 o { J @
UATIEH ANOVA Tagwamsiasizruaadlua1san 4-24 wun i%ﬂ‘]_lﬂﬁﬁﬂ}ﬂﬁuﬁﬂﬂNﬂu

1 a 1 a g a QI
GUE’Nﬁﬂ@ﬂ!tﬂﬂﬁ@ﬂﬂ?ﬂﬁWEW]’t’)ﬂ13Lﬂﬂﬂ’NNLMﬂﬁNiuWiﬂﬁﬂiﬁJﬂﬁ“ﬁ@N’d@mﬂ!“ﬁﬂ%u




d‘ a 4 @ =
M15197 4-23 Ha s 1zHaNL s Iuvesalsnsanu

51

Levene Statistic dfl df2 Sig.
1.897 2 397 151
aadi 424 wa?mswﬁﬁmﬂimiﬁﬂy1ﬁ’qu§ﬂsmmi?§@wamﬁmcﬁﬂdsu
BEHAV
Sum of Squares df Mean Square F Sig.
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