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Abstract

This research has 4 objectives: to get the technology application model for
entrepreneurs to develop emerging businesses. To get a training course on applying
technology to entrepreneurs to develop emerging businesses To compare the
achievement of those who received training in applying technology to entrepreneurs
to develop new businesses before training and after training for business Canvas
digital business. The sample group used to study and collect data in this research
was classified into 2 groups, namely, student groups interested in becoming
entrepreneurs. And entrepreneurs And 50 new digital entrepreneurs. Data analysis is
mean and standard deviation.

1) The results of applying technology to entrepreneurs to develop emerging
businesses Research results can be summarized as follows: Business history Business
operation model The form of work / customer access Management style of customer
groups, operational strategies Analysis of obstacles Competitive advantage Economic
value And profitability

2) Analysis of the results of expert found that the average level is very high in
all aspects. By the opinions about the synthesized concepts at a high level an
average of 4.26 and a standard deviation of 0.36

3) Results of the training course development Application of technology to
entrepreneurs to develop new business, training courses, content consisting of
business concepts of not less than 3 hours, business operations of not less than 15
hours, business analysis and planning of not less than 12 hours

4) The comparison results to develop new business The post-test scores were
higher than before at the statistical significance level of .01.

5) There are 5 Business Canvas.

Key Word : Business Canvas, Technology
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Revenue Streams
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SULUUNISALEUSSNR (Activities, Cost)
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SUBUUNISALEUSSNR (Activities, Cost)
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