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ABSTRACT

 This research aimed at developing English for Communication Innovation for Phetchabun Ra-
jabhat University and to evaluate the students and the teachers’ satisfaction of the innovation. The 
samples were 150 students and 15 teachers of the Foreign Language Department. Research tools were 
English for Communication Innovation, English for Communication test, and satisfaction questionnaires. 
Statistics used were percentage, mean, and standard deviation. The result showed that :
 1.  English  for  Communication  Innovation  for  Phetchabun  Rajabhat  University  include  the 
following  topics: Self-Introduction  (92.00%),  Getting to  Know Each  Other  (90.00%), Permissions and
Requests (87.500%), Number-Date-Time (85.50%), Directions and Locations (83.50%), Telephone 
(77.50%),  Weather  (75.50%),  Foods  and  Drinks  (67.50%),  Personalities  and Appearances  (66.00%),
Invitations (60.00%), Shopping (59.00%), Suggestions (57.50%) 
 2. The testing result of English communication ability of the students during semester was 
57.14% and that of English communication ability of the students after the instruction was 49.03%.
 3. The students and the teachers’ satisfaction of the innovation were at 4.68 and 3.98                       
respectively, which reß ecting high and the highest level of satisfaction.
 4. Suggestions for the innovation improvement were about the content.
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