S1UNUMTIVY

(Y] [V a v d o
fﬂi‘WW‘lﬂﬂﬂ?JﬂTINNﬁﬂﬂﬂ!”l’l‘lgll‘lfﬂ‘llﬂﬂ‘lf13ﬁ1uﬂ1ﬂﬂﬁuﬂ<‘l!!3~iu1

Potential development for community product in Nong Mae Na.

= W
s1ain laviidn
TVNFINITAAA AUSINYINITIANS

a (Y] (Y] d
HH1INYAYNT NNV I I

szdlauilszanm 2558



PCRU_2558 L07

a v U d
NYNUHIVYAVVANUIU

[V [V a v d o
ms‘wwmﬂnslﬂwmammmqmumawnffmmuaﬁumuﬁm

Potential development for community product in Nong Mae Na.

= W
sain laviidn
TVNFINITAAA AUSINYINITIANS

v (¥ d
Nﬁ1%ﬂﬂ1ﬁﬂi1%ﬂ§]!ﬂ‘ﬂﬁﬂuim

v (¥ d
NUYANYUIAY NHIINY IS ITHHINY TY T

wdszanaupuaY

szdaui)szana 2558



Q)

Yoanudde  mswanndnoameaasasiyusuresrnihudmuanue i

VA v = o
CRRL Usrde lomin

Y1 a Jan a
{33133 qUIIN WAITYHIA
MIN MIAA

o

a o @ =
UHMINYIDYIIFNHINFIY T i) 2559

UNAAED

[ @

£ Y 1
NUITH ﬂ‘l’hﬁuLﬁ@W@uTﬁﬂﬂﬂTWﬂTiWﬁﬁﬁuﬁjﬁl’fN‘I)’TJlTTL!@T'I‘]JaWu’ENLLMHT

o v [ o o A o < Yy A o o

DUNDLVIAD INHIAUINY I TN Iﬂﬂll @Qﬂﬁgﬁ\iﬂ 2 ﬂﬁgﬂ']ﬁ]lﬂ!l,ﬂ 1) !W@W@lu’lﬁﬂﬂﬂ’]wcluﬂ'li
a A Y Yy A o Aa o 4 Y 1 Y =

Namﬁuﬂﬂmm%n%u 2) LW@Wﬁlu’]WﬁG]ﬂﬂ!“VlGU?J\1GIqﬁJGIfULélﬂq@]a']ﬂllﬂﬂfﬂﬂiJﬂmﬂ']W

a o g dy I Ay a 9 a o @ J a . .
N1TIVYAIIU Lﬂumi’mEJllesi]mmwiﬂﬂhmi’mEJl,mume‘HmLmﬁﬂ (Deep interview)

e

dy a d o a Aa 9 Y~ a 4
ﬂlluﬁW‘L!j@TLlLLﬁZﬂ”li’)tﬂﬁ%ﬁﬁﬂﬂﬂ?WﬂJ@\iﬂlﬂJ%uiuﬂﬁNﬁ@Iﬁl!ﬂ”liﬂﬂiﬂf’l‘ﬁﬂﬁ’)tﬂﬁ%ﬁ SWOT

AadAay A o

o ' ~ J I a o P
HAZUUVAT VT3 (Survey research) NuNguilszannsNaanzitlugnivoswannmaiiil
a o a o J o a @ @ L)
A IUAUTANAVOIA AT N MINAIATIFUAT MINAIUTIYAUIN TIMINAToY
7 & Y YA
amanalsznsuna ll uaznguimmilan

Han13390d31 Anenmvesriuvygi 4 duanuewiul sunede 191 Ia

=

4 ' o a ¥ {1 <
INFIYITU WUN 5]51’3‘]_9])1uﬁﬂﬂflﬂ"l1/\liuﬂ"liWa@]u"llﬁ"niﬁﬁi’)ﬁi’)ﬂuﬁgﬁq@]ﬂﬂLUJTG]?@TL! ung

1 @

§ g @ a o a o 13 <3 v a3
gniamseiiodluingauldeaihlddunulumssaadinoinilugauds uayasouniods

o U

A Aa Y 1 [ BL 9 A A A a g
ﬁummsmmsmm“lwmmauua Lzazmmnum‘wﬂ“l,umsmnTsmaumamma@mﬂu

'
A a

= g 3 o ] ' =2 A 4 ' ' '
HIATITU ONMITADTUNHAAN \1'f]éllulﬂﬁLlfﬁﬁQ(5]a'l@ﬂQNﬂmﬂ’liuLi@Qﬂ’liﬂluﬁﬁﬂgN’lﬂ aIUu

Yo o

Tomanmnhudine ldsumsmivayuanduneuaz niteauvessgiaiveayuldyiu

q



(V)

a A Y 1 o = Y A A 1 ' [ Y I
waﬂﬁuﬂWmslgwuagtﬂummumﬂu,ammmmmu‘ﬂNamzegllﬂammmammmgmﬂnﬂmﬂu

v
v 1 ~

] A Aa ~ T Qo = o AY A o '
LAAINDIUNYINY ﬂV]'E]\TW]ﬂ?llTlT]ﬂ?iuuﬁ'ﬁzﬂlﬂu%'I‘Ll]ulﬂﬂi]Qﬁ?u’lﬁﬂ‘ﬂ?'ﬂ’lmﬂ@QLW@%1WHWUL@Q

Y "y ' Y VA A a a g o Y A
"lmwawmgmuag%aLmamufm’e‘Nmmuﬂuuwmmﬂummuum Qﬂﬁﬁiﬂ‘llf]\‘]“]ﬂ')‘iﬂllﬂﬂ

'
3 A 1

1 a ] = V& ° 1 13 Y1 1 o Aa 9
LL‘ViaQNaﬁ@gllﬂaﬁa'lﬂll'lﬂcﬁﬂllllL@@@Tu?ﬂﬁ@ﬂ’lﬁﬂ]uﬁﬂ!ﬂuﬁ%ﬂﬂiﬁﬂl!mﬁ]uﬂn NYNINNANINUT

wmgsd e IdhemsiRuyuganiuezuraswaneg Indaaiaunnai

Q Y

NSRBI IINUR MM AUIAZAUAININTAINUUINIgATEHIVIANA AN

v Yo X a Yo ¥ ' Y "o
Lgazﬂj’mummmiﬂﬁ;ﬂ% Qﬁ ﬁ'ﬂ "]J'J@‘Wﬁ’lﬁ'ﬁfﬁ]gGLWﬂ’lhlﬁuﬂflﬂ'J’l"Uj@uﬂ’J@Q 1 mm’ﬂ‘ummx

Y [ o

nnnsnadouanain laemaiiinansaliiaueuieliuniudilanluadine
A [ (% 4 1 sol o 1 9 = < dy 901 =
e dandamysysel wun duamsdansosiviiela uazleeadsresazinszudaoy
1) (= a I a
FUNNIANAITUTUFTTUIA

a r'd a
paaglanmsinTIzHdeyan NI dNYRIATIAUA1INNTUsENIaNa YD

HUVABUD WA TAgN15LINLIITEYAAID (Frequency Distribution) A1UIMA1308AL

E4
=

(Percentage) d31) 1AA9H91nM3815991/529030qUAI061951UIU 100 AUNLNTIWASIE 21

= a ] 4 I 1 = I @ A o
AU LAZUNANYN 79 AU mq@g%mmm 31-409 ’d’JuGl“I’TﬂJﬂJﬂWGBWLﬂUWUﬂQTU‘UiEVILfJﬂGD'u

~

= = [
umsanszaUSyes

@

a a ] g
Naﬁgﬂmmmu13ﬁmmmwﬁuﬁ}mamﬂmmmmnsﬁmﬂgﬂmw Brand logo M4 16

= 9 A

sUA WM Wy 3nwd 2 Llaenaeunige

] 55@®0

a o J
:.]ﬂﬂTW Brand logo HAAINUNYUFU

o o w o [ a % 4 ° ]
AFIAY : MINAUIANYNINW, WAADUNYUTU, %13ﬂ1u@1ua‘rmmuum



(A)

Research Potential development for community product in Nong Mae Na.
Researcher Praneet Jainak

Co-Researcher Sukmak Wongwiriyachat

Program Marketing

Phetchabun Rajabhat University 2559

Abstract

This research was conducted to develop the production of villagers in Nong Mae Na
Khao Kho, Phetchabun Province . The objective is two aspects: 1) To develop the ability to
produce the two communities 2) To develop community products to market quality.

This research A qualitative study using research-depth interviews (Deep interview)
basic information and analysis capacity of communities to produce, by means of SWOT analysis
and survey research (Survey research) with a population that is expected. passion fruit juice
products to customers in the taste of the product. Brand Development Packaging Development
Test the market and the general public And retailers

The study concluded that Potential residents Moo 4 Tambon Nong Mae Na Khao Kho,
Phetchabun Province, found that people with the potential to produce a delicious passion fruit
juice and have a standard formula. There is a growing passion for the material itself, making
production costs low are considered strengths. But weakness is the lack of good management
makes it vulnerable groups. And loss of property to build a house for the manufacture of a
standard. The production facility is also on the market so far, there are many problems in
transportation. The residents have the opportunity to receive support from the district and state

agencies to support local communities in a number of products. Although production facilities are



()

located far from the market, but his neck is a tourist attraction with tourists visiting each year, so
many can not sell it because of its location to nearby villages where tourists come to visit. View
as many Obstruction of the villagers are producing far more market which is not favorable for the
transport, causing a competitor with better potential to take market share because it has higher
capital and sources close to market rates.

Choosing the right packaging and worth the investment, the most plastic bottles and
glass bottles, plastic bottles can be summarized as follows: a gain of less than one glass bottle is
double the cost of the same.

The market test by the passion fruit juice offered to retailers in the city. Phetchabun find
passion fruit juice can be sold. And repeat orders and a response that is delicious, naturally.

The results from the analysis of the suitability of the brand from the processing of a
query with the distribution frequency (Frequency Distribution) calculate the percentage
(Percentage) Summary of the survey population sample of 100 people found to have sex. male,
21 female and 79 people were in the age 31-40 years, the majority of professional workers. A
bachelor's degree

The proper conclusion of passion fruit juice brand products Brand logo image from the

16 images found on the two pictures with the most choice

@Qi@ ®@,

Brand logo, product image Community

Keywords: development, local products, folk Nong Mae Na.
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